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ADDENDUM A.1

MARKETING AAS DEGREES AND CERTIFICATES
2011/12 through 2017/18


Please note that changes in offerings show the progression of addressing technological changes and Entrepreneurship in the community that Collin College serves.





























2011-2012 Catalog
Marketing 
Department Chair: 
Paula Miller SCC - K229 972.881.5179 
Academic Advisors: 
Tom Bailey PRC - F131 972.377.1771 
Debra Lamb SCC - G141 972.881.5165 

Program Options: 
AAS - Marketing 
Marketing Track 
International Business Track 
Certificate - Marketing 
Certificate - International Business 

Marketing incorporates professional education courses to prepare individuals for career paths with retail or wholesale organizations, profit or non-profit organizations, governmental agencies, and academic institutions. 
Collin’s Marketing Program is designed to give a thorough background in aspects of marketing for students new to marketing and to provide methods for improving skills for people already employed in marketing careers. Marketing students who have questions should visit with the Discipline Lead. 

Through a transfer agreement, students may earn their Associate of Applied Science (AAS) degree in Marketing from Collin and transfer to numerous universities in Texas where their Collin courses may be applied toward Bachelor of Applied Arts and Science (BAAS) and Bachelor of Applied Technology (BAT) degrees. 

The International Business Track within the Marketing AAS degree is for people who wish to work in international environments. The international track emphasizes skill development in the areas of both marketing and management among various cultures. 

Students planning to transfer to a college or university should check with the Collin academic advisors prior to beginning this Program to verify course transferability. Tech Prep students who took collegiate-level courses in marketing while in high school may elect to receive college credit by contacting the Global EDGE office. Students should complete a petition for Tech Prep credit as soon as possible upon admission to Collin. 
NOTE: Area universities that accept this degree include the University of Texas at Arlington, Texas A&M University-Commerce, Texas Christian University, Dallas Baptist University, Amberton University, LeTourneau University, Northwood University, University of North Texas (UNT), UT Brownsville, and Tarleton State University. 


AAS – Marketing 
61 credit hours 

FIRST YEAR 
First Semester 
BMGT 1341 Business Ethics 
ENGL 1301 Composition / Rhetoric I 
MATH 1332 College Mathematics 1 
MRKG 1311 Principles of Marketing 
SPCH 1321 Business and Professional Speaking (See other Speech Core Options) 
Second Semester 
BMGT 1344 Negotiations and Conflict Management 
HUMA 1301 Introduction to the Humanities 
(See other Humanities/Fine Arts Core Options) 
IBUS 2341 Intercultural Management 
PHED/DANC Any activity course 
(See PHED / DANC Core Options) 
TECHNICAL COURSE 1 
TECHNICAL COURSE 2 

SECOND YEAR 
First Semester 
BCIS 1305 Business Computer Applications 
BMGT 1305 Communications in Management 
IBUS 1354 International Marketing Management 
TECHNICAL COURSE 3 
TECHNICAL COURSE 4 
Second Semester 
ECON 1301 Introduction to Economics 2 
TECHNICAL COURSE 5 
TECHNICAL COURSE 6 
TECHNICAL COURSE 7 
TECHNICAL COURSE 8 
1. May substitute MATH-1324 or MATH-1314 (recommended for transfer students) 
2. May substitute ECON-2301, ECON-2302, PSYC-2301, or PSYC-2302 
This degree has two tracks. Students must select one of the following tracks and complete its technical courses listed below: 

AAS - Marketing - Marketing Track: 
Technical Course 1 MRKG-2333 Principles of Selling 
Technical Course 2 MRKG-2349 Advertising and Sales Promotion 
Technical Course 3 BMGT-1391 Special Topics in Business Administration and Management, General 
Technical Course 4 BUSG-2309 Small Business Management/Entrepreneurship Technical Course 5 MRKG-1301 Customer Relationship Management 
Technical Course 6 MRKG-1302 Principles of Retailing 
Technical Course 7 MRKG-2348 Marketing Research and Strategies 
Technical Course 8 MRKG-2381 Cooperative Education - Marketing/Marketing Management, Management General 3 (Capstone) 

AAS - Marketing - International Business Track: 
Technical Course 1 IBUS-1391 Special Topics in International Business 
Technical Course 2 BMGT-1307 Team Building 
Technical Course 3 HRPO-2331 International Human Resources Management 
Technical Course 4 IBUS-1351 Multinational Enterprise and Partnerships 
Technical Course 5 BMGT-2309 Leadership 
Technical Course 6 IBUS-1305 Introduction to International Business and Trade 
Technical Course 7 BMGT-1327 Principles of Management 
Technical Course 8 IBUS-1380 Cooperative Education - International Business/Trade/Commerce 4 (Capstone) 
3. May substitute MRKG-1380 
4. May substitute IBUS-2381 
Note: Substitutions for WECM courses may be made only with written approval of the Department Chair. 

Certificate – Marketing 
18 credit hours 

First Semester 
MRKG 1311 Principles of Marketing 
MRKG 2333 Principles of Selling 
MRKG 2349 Advertising and Sales Promotion 

Second Semester 
MRKG 1301 Customer Relationship Management 
MRKG 1380 Cooperative Education – Marketing/Marketing Management, General 1 (Capstone) 
MRKG 2348 Marketing Research and Strategies 
1. May substitute MRKG-2381 
Note: Substitutions for WECM courses may be made only with written approval of the Department Chair. 





Certificate - International Business 18 credit hours 

First Semester 
IBUS 1391 Special Topics in International Business 
ELECTIVE * 

Second Semester 
IBUS 2341 Intercultural Management 
ELECTIVE * 
ELECTIVE * 

Summer Semester 
IBUS 1380 Cooperative Education – International Business/Trade/Commerce 1 (Capstone) 
1. May substitute IBUS-2381 
* Electives (9 credit hours): HRPO-2331, IBUS-1305, IBUS-1351, or IBUS 1354 
Note: Substitutions for WECM courses may be made only with written approval of the Department Chair.


2012-2013 Catalog

Marketing

Department Chair:
Christine DeLaTorre, Ph.D.
PRC-J214 972.548.6637
Faculty Contact:
Gloria Cockerell SCC-J247 972.881.5736
Academic Advisors:
Lisa Gibbs PRC-F131 972.377.1771
Debra Lamb SCC-G141 972.881.5165

Program Options:
AAS – Marketing
Certificate – Marketing
Marketing incorporates professional education courses to prepare individuals for career paths with retail or wholesale organizations, profit or non-profit
organizations, governmental agencies, and academic
institutions.

Collin’s Marketing Program is designed to give a
thorough background in aspects of marketing for
students new to marketing and to provide methods for improving skills for people already employed in
marketing careers. Marketing students who have
questions should visit with the Faculty Contact.

Through a transfer agreement, students may earn their Associate of Applied Science (AAS) degree in
Marketing from Collin and transfer to numerous
universities in Texas where their Collin courses may be applied toward Bachelor of Applied Arts and Science (BAAS) and Bachelor of Applied Technology (BAT) degrees.

Students planning to transfer to a college or university should check with the Collin academic advisors prior to beginning this Program to verify course transferability.
NOTE: Area universities that accept this degree include The University of Texas at Arlington, Texas A&M
University-Commerce, Texas Christian University,
Dallas Baptist University, Amberton University,
LeTourneau University, Northwood University,
University of North Texas (UNT), The University of
Texas at Brownsville, and Tarleton State University.

AAS – Marketing
61 – 63 credit hours

FIRST YEAR
First Semester
BMGT 1307 Team Building
ENGL 1301 Composition I
MATH 1332 Math for Liberal Arts I 1
MRKG 1311 Principles of Marketing
SPCH 1321 Business and Professional Speaking
(See other Speech Core Options)
Second Semester
BMGT 1305 Communications in Management
BUSG 2309 Small Business Management /
Entrepreneurship
HUMA 1301 Introduction to the Humanities
(See other Humanities / Fine Arts Core
Options)
IBUS 1354 International Marketing Management 4
MRKG 2349 Advertising and Sales Promotion 4
PHED/DANC Any activity course
(See PHED / DANC Core Options)

SECOND YEAR
First Semester
ACNT 1303 Introduction to Accounting I 2
BMGT 1327 Principles of Management
IBUS 2341 Intercultural Management
MRKG 1301 Customer Relationship Management 5
MRKG 2333 Principles of Selling 5

Second Semester
BMGT 1341 Business Ethics
BMGT 2347 Critical Thinking and Problem Solving
ECON 1301 Introduction to Economics 3
MRKG 2348 Marketing Research and Strategies 4
MRKG 2381 Cooperative Education – Marketing /
Marketing Management, General
(Capstone)
1. May substitute MATH-1314 (recommended for transfer
students), MATH-1316, MATH-1324, MATH-1325,
MATH-1342, MATH-1350, MATH-1351, MATH-2305,
MATH-2312, MATH-2318 or MATH-2320
2. May substitute ACCT-2301
3. May substitute ECON-2301, ECON-2302, PSYC-2301 or
PSYC-2302
4. Offered Spring semester only
5. Offered Fall semester only

Certificate – Marketing
18 credit hours

First Semester
MRKG 1301 Customer Relationship Management 1
MRKG 1311 Principles of Marketing
MRKG 2333 Principles of Selling 1
Second Semester
MRKG 1380 Cooperative Education –
Marketing/Marketing Management,
General (Capstone)
MRKG 2348 Marketing Research and Strategies 2
MRKG 2349 Advertising and Sales Promotion 2
1. Offered Fall semester only
2. Offered Spring semester only












2013-2014 Catalog
Marketing
Department Chair:
Christine DeLaTorre, Ph.D.
PRC-J214 972.548.6637
Faculty Contact:
Gloria Cockerell SCC-J247 972.881.5736
Academic Advisors:
Debra Lamb SCC-G141 972.377.1771
Program Options:
AAS – Marketing
Certificate – Marketing
Marketing incorporates professional education
courses to prepare individuals for career paths with retail or wholesale organizations, profit or non-profit organizations, governmental agencies, and academic institutions.

Collin’s Marketing Program is designed to give a
thorough background in aspects of marketing for
students new to marketing and to provide methods for improving skills for people already employed in marketing careers. Marketing students who have questions should visit with the Faculty Contact.

Through a transfer agreement, students may earn their Associate of Applied Science (AAS) degree in Marketing from Collin and transfer to numerous universities in Texas where their Collin courses may
be applied toward Bachelor of Applied Arts and
Science (BAAS) and Bachelor of Applied
Technology (BAT) degrees.

Students planning to transfer to a college or
university should check with the Collin academic
advisors prior to beginning this Program to verify
course transferability.
NOTE: Area universities that accept this degree include The University of Texas at Arlington, Texas A&M University-Commerce, Texas Christian University, Dallas Baptist University, Amberton University, LeTourneau University, Northwood University, University of North Texas (UNT), The University of Texas at Brownsville, and Tarleton State
University.

AAS – Marketing
61 – 63 credit hours

FIRST YEAR
First Semester
BMGT 1341 Business Ethics
BMGT 2347 Critical Thinking and Problem
Solving
HUMA 1301 Introduction to the Humanities
(See other Humanities / Fine Arts
Core Options)
IBUS 1354 International Marketing
Management 4
MRKG 1311 Principles of Marketing

Second Semester
BMGT 1327 Principles of Management
BUSG 2309 Small Business Management /
Entrepreneurship
ECON 1301 Introduction to Economics 1
ENGL 1301 Composition I
MRKG 1301 Customer Relationship
Management 5
SPCH 1321 Business and Professional
Communication
(See other Speech Core Options)

SECOND YEAR
First Semester
BMGT 1305 Communications in Management
IBUS 2341 Intercultural Management
MATH 1332 Math for Liberal Arts I 2
MRKG 2333 Principles of Selling 5
MRKG 2349 Advertising and Sales Promotion 4

Second Semester
ACNT 1303 Introduction to Accounting I 3
BMGT 1307 Team Building
MRKG 2348 Marketing Research and Strategies
4
MRKG 2381 Cooperative Education – Marketing
/ Marketing Management, General
(Capstone)
PHED/DANC Any activity course
(See PHED / DANC Core Options)
1. May substitute ECON-2301, ECON-2302 or, PSYC-2301
2. May substitute MATH-1314 (recommended for transfer students), MATH-1316, MATH-1324, MATH-1325, MATH-1342, MATH-1350, MATH-1351, MATH-2305, MATH-2312, MATH-2318 or MATH-2320
3. May substitute ACCT-2301
4. Offered Spring semester only
5. Offered Fall semester only

Certificate – Marketing
18 credit hours

First Semester
BMGT 2347 Critical Thinking and Problem
Solving
IBUS 1354 International Marketing
Management
MRKG 1311 Principles of Marketing
Second Semester
BMGT 1341 Business Ethics
BUSG 2309 Small Business Management /
Entrepreneurship (Capstone)
MRKG 1301 Customer Relationship
Management














2014-2015 Catalog

Marketing
Department Chair:
Christine DeLaTorre, Ph.D.
PRC-J214 972.548.6637
Faculty Contact:
Gloria Cockerell SCC-J247 972.881.5736
Academic Advisors:
Yajaira Diaz PRC-F132 972.377.1513

Program Options:
AAS – Marketing
Certificate – Marketing

Marketing incorporates professional education
courses to prepare individuals for career paths
with retail or wholesale organizations, profit or
non-profit organizations, governmental agencies, and academic institutions.

Collin’s Marketing Program is designed to give a
thorough background in aspects of marketing for
students new to marketing and to provide methods for improving skills for people already employed in marketing careers. Marketing students who have questions should visit with the Faculty Contact.

Through a transfer agreement, students may earn their Associate of Applied Science (AAS) degree in Marketing from Collin and transfer to
numerous universities in Texas where their Collin courses may be applied toward Bachelor of Applied Arts and Science (BAAS) and Bachelor of Applied Technology (BAT) degrees.

Students planning to transfer to a college or
university should check with the Collin academic
advisors prior to beginning this Program to verify
course transferability.




AAS – Marketing
60 credit hours

FIRST YEAR
First Semester
BMGT 1307 Team Building
BMGT 2347 Critical Thinking and Problem
Solving
MATH 1332 Math for Liberal Arts I 1
MRKG 1301 Customer Relationship
Management 4
MRKG 1311 Principles of Marketing

Second Semester
BMGT 1305 Communications in
Management
BMGT 1341 Business Ethics
BUSG 2309 Small Business Management /
Entrepreneurship
ENGL 1301 Composition I
IBUS 1354 International Marketing
Management 3
MRKG 2349 Advertising and Sales
Promotion 3

SECOND YEAR
First Semester
BMGT 1327 Principles of Management
HUMA 1301 Introduction to Humanities I
(See Humanities / Fine Arts
Options)
IBUS 2341 Intercultural Management
MRKG 2312 e-Commerce Marketing
MRKG 2333 Principles of Selling 4

Second Semester
ECON 1301 Introduction to Economics 2
MRKG 2348 Marketing Research and
Strategies 3
MRKG 2381 Cooperative Education –
Marketing / Marketing
Management, General
(Capstone)
SPCH 1321 Business and Professional
Communication
(See Speech Options)
1. May substitute MATH-1314 (recommended for
transfer students), MATH-1316, MATH-1324,
MATH-1325, MATH-1342, MATH-1350,
MATH-1351, MATH-1414, MATH-2305,
MATH-2312, MATH-2318, MATH-2320,
MATH-2413, MATH-2414, MATH-2415,
MATH-2417 or MATH-2419
2. May substitute ECON-2301, ECON-2302 or,
PSYC-2301
3. Offered Spring semester only
4. Offered Fall semester only

Certificate – Marketing
18 credit hours

First Semester
BMGT 2347 Critical Thinking and Problem
Solving
IBUS 1354 International Marketing
Management
MRKG 1311 Principles of Marketing

Second Semester
BMGT 1341 Business Ethics
BUSG 2309 Small Business Management /
Entrepreneurship (Capstone)
MRKG 1301 Customer Relationship
Management


2015-2016 Catalog

Marketing 

Business and Computer Systems Division 
PRC-H245 972.377.1733 

Department Chair: 
Paula Miller SCC-K229 972.881.5179 
Faculty Contact: 
Gloria Cockerell SCC-J247 972.881.5736 
Academic Advisors: 
Preston Ridge Advising Office 
PRC-F109 972.377.1779 
Matthew Gintonio 
SCC-G148 972.377.1771 

Program Options: 
AAS – Marketing 
Certificate – Marketing 

Marketing incorporates professional education courses to prepare individuals for career paths with retail or wholesale organizations, profit or non-profit organizations, governmental agencies, and academic institutions. 

Collin’s Marketing Program is designed to give a thorough background in aspects of marketing for students new to marketing and to provide methods for improving skills for people already employed in marketing careers. Marketing students who have questions should visit with the Faculty Contact. 

Through a transfer agreement, students may earn their Associate of Applied Science (AAS) degree in Marketing from Collin and transfer to numerous universities in Texas where their Collin courses may be applied toward Bachelor of Applied Arts and Science (BAAS) and Bachelor of Applied Technology (BAT) degrees. 

Students planning to transfer to a college or university should check with the Collin academic advisors prior to beginning this Program to verify course transferability. 




AAS – Marketing 
60 credit hours 

FIRST YEAR 
First Semester 
BMGT 1307 Team Building 
BMGT 2347 Critical Thinking and Problem Solving 
MATH 1332 Math for Liberal Arts I 1 
MRKG 1301 Customer Relationship Management 4 
MRKG 1311 Principles of Marketing 


Second Semester 
BMGT 1305 Communications in Management 
BMGT 1341 Business Ethics 
BUSG 2309 Small Business Management / Entrepreneurship 
ENGL 1301 Composition I 
IBUS 1354 International Marketing Management 3 
MRKG 2349 Advertising and Sales 
Promotion 3 

SECOND YEAR 
First Semester 
BMGT 1327 Principles of Management 
GEN ED Select one Humanities / Fine Arts General Education course 
IBUS 2341 Intercultural Management 
MRKG 2312 e-Commerce Marketing 
MRKG 2333 Principles of Selling 4 

Second Semester 
ECON 1301 Introduction to Economics 2 
MRKG 2348 Marketing Research and Strategies 3 
MRKG 2381 Cooperative Education – Marketing / Marketing Management, General (Capstone) 
SPCH 1321 Business and Professional Communication 
(See Speech Options) 
1. May substitute MATH-1314 (recommended for transfer students), MATH-1316, MATH-1324, MATH-1325, MATH-1342, MATH-1350, MATH-1351, MATH-1414, MATH-2305, MATH-2318, MATH-2320, MATH-2412, 
MATH-2413, MATH-2414 or MATH-2415 
2. May substitute ECON-2301, ECON-2302 or, PSYC-2301 
3. Offered Spring semester only 
4. Offered Fall semester only Collin College 2015-2016 

Certificate – Marketing 
18 credit hours 

First Semester 
BMGT 2347 Critical Thinking and Problem Solving 
MRKG 1301 Customer Relationship Management 
MRKG 1311 Principles of Marketing 

Second Semester 
BMGT 1341 Business Ethics 
BUSG 2309 Small Business Management / Entrepreneurship (Capstone) 
IBUS 1354 International Marketing Management






















2016-2017 Catalog
[bookmark: _Toc447796640]Marketing
Program Options:
AAS – Marketing
Certificate – Marketing
Certificate - Entrepreneurship
Marketing incorporates professional education courses to prepare individuals for career paths with retail or wholesale organizations, profit or non-profit organizations, governmental agencies, and academic institutions.
Collin’s Marketing Program is designed to give a thorough background in aspects of marketing for students new to marketing and to provide methods for improving skills for people already employed in marketing careers. Marketing students who have questions should visit with the Faculty Contact.
Through a transfer agreement, students may earn their Associate of Applied Science (AAS) degree in Marketing from Collin and transfer to numerous universities in Texas where their Collin courses may be applied toward Bachelor of Applied Arts and Science (BAAS) and Bachelor of Applied Technology (BAT) degrees.
Students planning to transfer to a college or university should check with the Collin academic advisors prior to beginning this Program to verify course transferability. 
[bookmark: _Toc447796641]AAS – Marketing
60 credit hours
FIRST YEAR
First Semester
BMGT	1307	Team Building
BMGT	2303	Problem Solving and Decision Making
MATH	1332	Contemporary Mathematics (Quantitative Reasoning) 1
MRKG	1301	Customer Relationship Management 6
MRKG	1311	Principles of Marketing
Second Semester
BMGT	1305	Communications in Management
BMGT	1341	Business Ethics
BUSG	2309	Small Business Management / Entrepreneurship
ENGL	1301	Composition I
IBUS	1354	International Marketing Management 5
MRKG	2349	Advertising and Sales Promotion 5


SECOND YEAR
First Semester
BMGT	1327	Principles of Management
GEN ED	Select one Humanities / Fine Arts General Education course
IBUS	2341	Intercultural Management
MRKG	2312	e-Commerce Marketing
MRKG	2333	Principles of Selling 6

Second Semester
ECON	1301	Introduction to Economics 2
MRKG	2348	Marketing Research and Strategies 3, 5
MRKG	2381	Cooperative Education – Marketing / Marketing Management, General (Capstone) 4
SPCH	1321	Business and Professional Communication
		(See Speech Options)
1.	May substitute MATH-1314 (recommended for transfer students), MATH-1316, MATH-1324, MATH-1325, MATH-1342, MATH-1350, 
	MATH-1351, MATH-1414, MATH-2305, 
MATH-2318, MATH-2320, MATH-2412, 
	MATH-2413, MATH-2414 or MATH-2415
2.	May substitute ECON-2301, ECON-2302 or, 
 PSYC-2301
3.	May substitute BUSG 1307
4.	May substitute MRKG 2371, with consent of Associate Dean (prior to registering)
5.	Offered Spring semester only
6.	Offered Fall semester only

[bookmark: _Toc447796642]Certificate – Marketing
18 credit hours
First Semester
BMGT	2303	Problem Solving and Decision Making
MRKG	1301	Customer Relationship Management
MRKG	1311	Principles of Marketing
Second Semester
BMGT	1341	Business Ethics
BUSG	2309	Small Business Management / Entrepreneurship (Capstone)
IBUS	1354	International Marketing Management

[bookmark: _Toc447796643]Certificate – Entrepreneurship
18 credit hours
First Semester
BUSG	1307	Entrepreneurship and Economic Development
BUSG	2309	Small Business Management / Entrepreneurship
MRKG	1311	Principles of Marketing
MRKG	2333	Principles of Selling 1
Second Semester
MRKG	2312	e-Commerce Marketing
MRKG	2371	Entrepreneurship Experience (Capstone) 2

1.	May substitute ACCT 2301, ACNT 1303 or ACNT 1311
2.  For approval, students must meet with the Associate Dean to determine which Program packets are required for course completion.






