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Program/Track Name: AAS - Communication Design — Design Track

Description of Program-Level Learning Outcomes
Please indicate the Program Learning Outcomes for the degree, degree track, or certificate below:
	Program-Level Learning  Outcomes

	Program Learning Outcome 1:
	Analyze, synthesize, and utilize design processes and strategy from concept to delivery to creatively solve communication problems.

	Program Learning Outcome 2:
	Create communication solutions that address audiences and contexts by recognizing the human factors that affect consumer decisions.

	Program Learning Outcome 3:
	Utilize relevant applications of tools and technology in the creation, reproduction, and distribution of visual messages.

	Program Learning Outcome 4:
	Apply graphic design principles in the ideation, development, and production of visual messages.



Section I: Technical Courses
For all technical courses in the program, indicate in the table on the following page whether and/or how the course will support the program learning outcomes. You should include courses outside your discipline area and work collaboratively with those disciplines to determine whether and/or how those course(s) will support the program learning outcomes. Please note that it is understandable if courses from outside the discipline do not assess the program-level learning outcomes and serve only to introduce, practice and/or emphasize the program outcomes. It is also possible that technical courses outside of your discipline may not directly support the specific program-level learning outcomes you have identified.
How to complete the program map:
For each technical course in your program, please indicate whether any program-level learning outcome is introduced to students (I), practiced by students (P), emphasized for students (E), or formally assessed (A).  
For example, if course WXYZ 1234 introduces students to one of the program outcomes, then enter “I” for that specific program outcome in the appropriate column. Please note that a course can be “I”, “P”, “E” and/or “A” in any program outcome. The labels in the following table apply SOLELY to the program level learning outcomes defined above.  (It is NOT necessary for every course to address a program level learning outcome, and it is NOT necessary that Assessment or program level learning outcomes occur in every course.)
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Program Map ▼
I=Introduced      P=Practiced     E=Emphasized     A=Assessed
	Program Courses
	Program Learning Outcome 1
	Program Learning Outcome 2
	Program Learning Outcome 3
	Program Learning Outcome 4
	Program Learning Outcome 5
	Program Learning Outcome 6
	Program Learning Outcome 7
	Program Learning Outcome 8

	ARTC-1305 Basic Graphic Design
	I,P,E,A
	I,P
	I,P
	I,P,E
	
	
	
	

	ARTC-1325 Intro to Computer Graphics
	—
	—
	I,P,E
	P
	
	
	
	

	ARTC-1302 Digital Imaging I
	—
	—
	P,E
	P
	
	
	
	

	ARTC-1327 Typography
	P,E
	P,E
	P
	P,E,A
	
	
	
	

	ARTC 1353 Com-puter Illustration I
	—
	—
	P,E
	P
	
	
	
	

	ARTC-1317 Design Communication I
	P,E
	P,E
	P
	P,E,A
	
	
	
	

	ARTV 1371 Story-board & Concept D.
	P,E
	P
	—
	P
	
	
	
	

	IMED-1316 Web Design I
	P
	P,E,A
	P,E
	P,E
	
	
	
	

	ARTC-1313 Digital Publishing
	P
	P,E
	P,E,A
	P,E
	
	
	
	

	ARTC-1349 Art Direction I
	P,E
	P,E
	P
	P,E
	
	
	
	

	ARTC-2347 Design Communication II
	P,E
	P,E
	P
	P,E
	
	
	
	

	ARTC-2335 Portfolio Development (GD)
	P,E
	P,E
	P
	P,E
	
	
	
	

	FLMC-1331 Video Graphics & Effects I
	—
	—
	P,E
	P
	
	
	
	

	ARTC 2311-History of Comm. Graphics
	P,E
	
	
	
	
	
	
	


Assessment Plan for Program Learning Outcomes
Review existing assessment methods and current practices for collecting/gathering student data to identify direct (and possibly indirect methods of assessment). Remember that the data will need to be gathered, analyzed, and used to support the program’s continuous improvement processes.
Note: Because courses from other disciplines already have assessment plans in place, they do not have to be included in this assessment plan. Nonetheless, proposers must work collaboratively with these other disciplines to stay current and up-to-date with the assessment plans in these courses. 
	Program-Level Learning Outcome (e.g. Students will describe the impact of various cultures on American cuisine.)
	Assessment Measure(s) and Where Implemented in Curriculum – Description of Instrument(s)/ process(es) used to measure results and indication of where the assessment will be collected in curriculum. (e.g. Essay on Cultural influences on American cuisine in CUIS 1300.)

	Targets- Level of Success Expected
(e.g. 80% of students score 2.5 or better on rubric for essay on cultures and cuisine.)

	PLO #1: Analyze, synthesize, and utilize design processes and strategy from concept to delivery to creatively solve communication problems.
	Logo project assigned in ARTC 1305 Basic Graphic Design.

The student will create a logo for a selected client through the following phases:
1. Phase I. Research conceptual, competitive, and stylistic references. Students are assessed on the depth and applicability of their research.
2. Phase II: Explore conceptual approaches (via thumbnails) for the logo design that meet the strategic goals outlined for the client in a visually creative way. Students are assessed on the variety and aptness of solutions generated.
3. Phase III: Select a single conceptual direction, then execute and refine it (to final production art) using industry-relevant software (Adobe Illustrator). Students are assessed on the graphic excellence and proficiency with which the design is executed.
 
	80% of students score 70% or better on all the Phases associated with the project (as an average of total points earned vs. total points possible from all the constituent assignments that make up the complete project).

	PLO #2: Create communication solutions that address audiences and contexts by recognizing the human factors that affect consumer decisions.
	Benefits Worksheet assigned in ARTC 1349 Art Direction I.

In this written assignment, the students are required to “translate” a number of product features (what makes a product different) into short benefit statements (why the consumer should care) and simplified benefit (a broad, singular word or thought that encapsulates the benefit statement).

[bookmark: _GoBack]Students are assessed on their ability to effectively re-phrase the features as benefit statements and simplified benefits in order to create statements that will drive consumer engagement.

	80% of students score 80% points or better on the assignment.

	PLO #3: Utilize relevant applications of tools and technology in the creation, reproduction, and distribution of visual messages.
	Production components for the Book Design Project assigned in ARTC-1313 Digital Publishing. Based on a selected topic/subject/title, the student creates a cohesive color book design consisting of the following components: a front cover design, a title page, a table of contents 2-page spread, and a chapter opening (2-page spread). 

The final components are created using Adobe InDesign software, and must meet the technical requirements for the digital art to be fully “press-ready,” including: 
· Minimum image resolution for print production
· Appropriate color space use for print production
· Additional factors that affect print production that may be unique to the students design (e.g., the appropriate use of supporting software, the correct methods for image placement in the layout, etc.)

Each student is scored based on compliance with each of the technical requirements outlined for the project

	70% of the students score 80% or better on the production-related rubrics for the Cover and Interior production art assignments (as an average of total points earned vs. total points available for the technical aspects from the two assignments). This average will not include rubric items related to aesthetically-based design decisions.

	PLO #4: Apply graphic design principles in the ideation, development, and production of visual messages.
	Promotion project assigned in ARTC-1317 Design Communication I.

The student develops a comprehensive brand promotion program from concept to completion, including the following key elements: a logo, 2 in-store signs. 3 (digital) display ads, an outdoor billboard, and a (Web) landing page. The solution designed by the student should visually:
· Establish a brand and brand tone.
· Promote brand awareness for their client.
· Extend the brand messaging into the various touchpoints noted above.

Students are assessed on their ability to meet creative, messaging, and design expectations for the project.
	70% of the students score 400 points or better out of the 500 points available for the final items (Logo, In-Store Signs (2), Display Ads (3 Sizes), Outdoor, Landing Page). 
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